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8 Students Win Mobile Money Contest: Eight university students have won a nationwide
contest for the best, most innovative mobile money applications for Afghanistan. The
prizewinning entries, which range from the payment of university tuition and passport fees to
grocery shopping, have practical relevance for business or social services throughout the
country. USAID Acting Mission Director Brooke Isham congratulated the prizewinners at the
July 9 ceremony for “their
contribution to the economic
development of Afghanistan.”
Afghanistan’s four major
mobile network operators AWCC, Etisalat, MTN and
Roshan – will pick out two
applications each from the
winning list and implement
them.
“The United States Agency for
International Development is
pleased to partner with the
Ministry of Higher Education
and the Association of Mobile
Money
Operators
of
Afghanistan to expand the use
of mobile money in Afghanistan through the nationwide university-students contest which
attracted more than 5000 participants,” Ms Isham said.
Each winner received a cash prize, while their university library gets five internet-enabled
desktop computers.
European Journalists Receive Briefing: Six leading journalists, who are visiting Afghanistan as
part of the US-NATO media program, met USAID officials, led by Acting Mission Director Brooke
Isham on July 9.
This was the
second in a
series of
roundtables
USAID has
organized for
visiting
journalists to
explain the changes that have come to Afghanistan in the last 10 years as a result of the US and
international donor effort. The journalists included the political editors of a prominent Russian
newspaper and an influential German regional daily, the war correspondent of a French

Catholic daily, a television reporter each from Poland and Bulgaria and an award-winning
photographer from Slovakia.
Mother and Daughter Tell the Good News Story About Babies: As the world marked United
Nations Population Day on July 11, which emphasizes the right to reproductive health for
everyone everywhere,
Pashtana, an illiterate
mother of seven, may be
living proof that
Afghanistan’s past is no
longer the future of its
women.Her first child, 20
years ago, was stillborn
and the ordeal began
miserably – and
predictably enough – at
home in Charbagh, in the
eastern province of
Laghman. Her youngest
child, who is three, was
delivered in ease and
comfort at a Charbagh
clinic, which monitored
the health of mother and fetus at regular three-month intervals.
“When I had my first child, there were no clinics, no doctors, no nurses,” recalls Pashtana, who
was just 17 at the time. “There were some dais (traditional birth attendants) but even they
were too far away to be able to come and help. At the time, many women in my village lost
babies because they were born too early and there was no medical help.” Till 2010, premature
labor was one of the commonest causes of infant mortality in Afghanistan. More than a
hundred babies died per 1,000 live births.
Though Pashtana’s mother, Bihaji, does not know those grim statistics, she speaks from
experience: “I lost a baby because it was born prematurely and too weak to survive” says Bihaji,
“and my mother lost six of the nine children she produced. All six were under five when they
died.”
Pashtana says the reality of an Afghan woman’s life has changed a lot in the last decade. “The
Charbagh clinic, where I had my last baby, registered me, gave me a card and checked my blood
pressure regularly.” She adds that her 19 year-old daughter Ruhina can look forward to a very
different future. “She has three children and I have already told her to start using the pichkari.”
It is a reference to the injectible contraceptive that Afghans call “pichkari”, the Dari word for
water pistol. “I’ve been using the pichkari myself for two years,” says Pashtana contentedly,

“It’s free.” This is the point all three generations of women seem to agree. “If I had any pichkari
available to me, I too would have used it,” declares Bihaji, who has nine living children.
According to the Afghanistan Mortality Survey 2010, the first comprehensive national study of
key health and quality-of-life indicators, 6 in 10 Afghan women now see a trained healthcare
provider while pregnant, family sizes are down from six children per mother to five and nearly
80 per cent of the population has access to community midwives and health workers,
community outreach and first referral hospitals. In the last decade, USAID has worked on a
social marketing project called COMPRI-A, which is meant to increase access to and use of
health products and services by women and children across Afghanistan.

